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Refugees (in 5 years) 10,000+
Mission Statement & Core Values:
“To inspire and nurture the human spirit- one 
person, one cup, and one neighborhood at a 
time.”
• “Creating a culture of warmth and belonging, 
where everyone is welcome.”
• “Acting with courage, challenging the status 
quo and finding new ways to grow our 
company and each other.”
• “Being present, connecting with transparency, 
dignity, and respect.”
• “Delivering our very best in all we do, holding 
ourselves accountable for results.”
By Kaylee Real & Hannah Percell | Faculty Sponsor: Carol Wright
Goals & Initiatives:
• Source 100% of its coffee ethically (currently at 99%)
• Train 200,000 coffee farmers by 2020
• Double the amount of recycled material in its coffee cups by 2020
• Construct 10,000 greener stores worldwide (1,200 already in operation)
• 25,000 graduates from its College Achievement plan and increase the 
plan’s accessibility
• Donate 100% of eligible unsold food in the U.S. Company-Owned stores 
through the food share programs
CSR Strategies:
• One Tree for Every Bag - started in 2015, for every 
bag of coffee sold, $.70 is donated to Conservation 
International. Since implementation, Starbucks has 
donated the equivalent of 30 Million Coffee Trees. 
• Global Farmer Fund - provides loans and financing 
to farmers in need.
• Sustainability Bond - issued in 2016, this 500 million 
dollar bond funds programs such as Farmer Support 
Centers
• C.A.F.E (Coffee and Farm Equity) - these guidelines 
are set to ensure that the coffee is produced and 
sourced ethically. They focus on four categories: 
product quality, economic accountability, social 
responsibility, and environmental leadership.
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